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HTQL PERFORMANCE
Promotional Reach remained the same at 1.6% in FY24 even with 3 less months of 

media in the market
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HTQL PERFORMANCE
In FY24 the number of unique participants remained even when compared to FY23
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HTQL PERFORMANCE
Participation increased when promotional campaigns were running
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HTQL PERFORMANCE
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HTQL PERFORMANCE
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Registration reach in FY24 remained steady compared to FY23
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HTQL PERFORMANCE
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In FY24 registration reached increased with the 18-44 age groups
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HTQL PERFORMANCE
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Registration remained steady among priority populations in FY24 from FY23
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HTQL PERFORMANCE
Treatment Reach remained steady at 1.0% in FY24
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HTQL PERFORMANCE
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HTQL PERFORMANCE
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HTQL PERFORMANCE
High satisfaction rates
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HTQL PERFORMANCE
• Conversion rate for referrals is at 25%

• New e-referral partnership with Queen’s Health Systems starting in January 2024
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HTQL SUMMARY AND NEXT STEPS

• FY24 reach remained the same as FY23

• FY24 enrollees who received treatment had strong quit outcomes

• FY24 enrollees who received treatment reported high satisfaction

• Continue collaboration with health care providers and facilities to 

increase referrals

• New effort include participant ESD use in data

• HTQL program website upgrade and updates expected in February of 

2025

• FY26 launch a new campaign focusing on 18-34 age group and ESD 

use





MLMQ Performance
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MLMQ Performance
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MLMQ Performance
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MLMQ Performance
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MLMQ Performance

• Continue collaboration with the Dept. of Education in 

distributing in posters in schools

• Focus group testing to include - if mentioning that My Life, 

My Quit Hawaii is a program of Hawaii Tobacco Quitline 

will build more trust and awareness of the program with 

teens

• My Life, My Quit website and program update expected 

in March 2025





Recruitment changed from social media via ads 

on Instagram to an address-based recruitment 

via parent consent

Unique QR for each household led to a screening 

questionnaire and parental consent

Teen sent an email and/or SMS message with link 

to online survey where they provided assent

Teens 13-18, 18 year olds didn’t require parental 

consent
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Teen received a $10 gift 

card

Pilot project to full project 

with goal of 100 

respondents surpassed to 

314
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• Teens in Hawaii are well-reached by ETVHI media

• Overall positive perception of the new ETVHI ads

• Using mix of traditional and digital channels is critical 

with the everchanging teen media usage

• Continue partnering with the Dept. of Education to 

distribute posters in schools

• Focus group testing on whether promoting ETVHI as a 

program of the Dept. of Health will increase trust of 

teens

Escape the Vape Hawaiʻi  - Next Steps
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