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Impetus 

 Recession led to 28.5% Hawaii Island 

families being EBT-participating 

 Open new market sectors for farmers, so 

they can further develop food production 

on their farms 

 Concern over obesity and diabetes, 

especially in children 



USDA-Farmers Market 

Promotion Program 



Mentors 

 Keith Dela Cruz, Hilo Farmers Market 

 

 Kelly Nafie, S.P.A.C.E Farmers Market 

 

 Judy Lenthall, Kauai Food Bank 



Wholesome Wave handbook 



USDA Handbook 

 

 



SNAP in Farmers Markets 



6 Farmers Markets 

 Maku’u Farmers Market 

 Kino’ole Farmers Market 

 Hilo Coffee Mill 

 Volcano Farmers Market 

 Keauhou Farmers Market 

 Hawi Farmers Market 



Funding Supports 

 Stipends for Market Manager time to set up 

 EBT wireless POS machines & transactions fees 

 Scrip, receipt books, or wooden tokens 

 EBT cashier for a while 

 Signage 

 Marketing 

 





Steps to Set Up EBT 
 

1. Assess your market & community 

2. Discuss plan with market manager, farmer-vendors, 
board, customers, and community leaders   

3. Create an EBT systems plan 

4. Apply for a FNS license  

5. Obtain an EBT POS machine 

6. Order your scrip, tokens, or receipt books 

7. Develop your signage 

8. Train your Farmer-Vendors 

9. Marketing 

10. Ongoing Sustainability 



Eligible Food  



How it Works 



Island-wide Marketing Group 

 2 existing and 6 new combine efforts 

 Radio, newspaper 

 Flyers, signs, banners 

 Articles, website, newsletters 

 DHS offices, senior centers, Food Basket 

 Facebook, blogs, twitter 

 Coconut wireless 





6 Farmers Markets 









Double Dollar Day Promotion 

 EBT in Farmers Markets 

 Fundraise a match from private 

foundations, farmers associations 

 Give 2x as many scrip, tokens, receipt at 

EBT cashier booths 

 Federal funding leverages private and 

consumers and farmers benefit 

 



EBT Sales Income 



Next Steps 

 Assist several more Hawaii Island markets 

 Mentor 

 Continue marketing group and efforts 

 Double Dollar Day promotions 

 Work with groups for Sustainability 

 CSAs & Roadside Stands 



The Laulima Center 

www.laulimacenter.org 

 

Melanie Bondera  

Rural Cooperative Development Specialist 

mbondera@kohalacenter.org 

(808) 640-7076 
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