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Centers for Disease Control and Prevention 

SSBs are the  

largest source of calories  
in youth’s diets in the U.S. 
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Beverages (SSBs) 
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Center for Science in the Public Interest 

They are the  

only food or beverage  
shown to have a  

causal relationship with 

weight gain. 
 

SSBs may be the  

single largest 
driver  

of the obesity epidemic. 
 



www.globalpolicysolutions.org Presentation Page:  

Obesity & SSBs 
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Every extra serving  
increases a  

child’s chance of  
obesity by  

American Public Health Association 

60% 
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Cutting SSBs Cuts Calories 
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Yale Rudd Center for Food Policy & Obesity 

Replace  

¼  
of calories 

from SSBs 

Reduce 

calories by  

8,000 
per year 
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At-Risk Racial/Ethnic Groups 
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Centers for Disease Control and Prevention 

African

American

Hispanic White

37% 

32% 

26% 

Obesity Rates in 2010 
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Racial/Ethnic Differences 
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African American Collaborative Obesity Research Network 

20 years+ 20-44 years 45-64 years 65 years+

76% 
82% 

71% 
63% 60% 

70% 

55% 

41% 

African American White

SSB Consumption from 1999-2004 
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The Challenge of Marketing 
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American Public Health Association; Yale Rudd Center for Food Policy & Obesity 

$948 

MILLION 
SPENT ON 

BEVERAGE 

MARKETING 
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Marketing Targets Kids 
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Yale Rudd Center for Food Policy & Obesity 

Kraft Foods

Coca-Cola

PepsiCo

Innovation Ventures

Dr. Pepper Snapple…

Sunny Delight…

Other Companies

26% 

24.8% 

13.7% 

12.1% 

10.2% 

6.5% 

5.8% 

Ads Seen by Kids on TV in 2010 
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Marketing Targets Minorities 
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Yale Rudd Center for Food Policy & Obesity 

Hispanic teens see 

99% and African-American  
teens see 

80-90% 
more ads for SSBs than their white counterparts. 
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Tax Policy Options 
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Yale Rudd Center for Food Policy & Obesity 

Excise Tax 

Sales Tax 

No taxes on 
diet drinks 
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Tax Policy Options 
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Yale Rudd Center for Food Policy & Obesity 

Retailers pass the tax 
onto consumers, so they 
see an increase in shelf 
price 

Stays the same even if 
the industry reduces 
prices 

Does not encourage 
consumers to purchase 
larger containers 

Excise 
Tax 

Rises with inflation 

Encourages the 
purchase of larger 
containers which would 
have a lower tax per 
ounce 

Could inconvenience 
retailers and increase 
their opposition to taxes 

Sales 
Tax 
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Benefits of a Penny Per Ounce Tax 
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Mailman School of Public Health 

20% 
increase  

in price 

Decreases 

obesity by 

860,000 
people 
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Benefits of a SSB Tax 
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American Public Health Association 

2.4 MILLION  
cases of diabetes 

 

95,000  

coronary heart events 
 

8,000  

strokes 
 

26,000  
premature deaths 

 

$17 BILLION  
in health care costs 

consumption 

by 15% would 

prevent… 
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The Benefits of a SSB Tax 
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Yale Rudd Center for Food Policy & Obesity 

1¢ tax 
per 

ounce 

$13  
BILLION  
in one year 
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Past Efforts: Richmond, CA 
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1¢ excise tax 
on soft drinks 

Targets: 

The 52% of 

elementary school 

students who are 

obese 

1/3rd of whom 

are African 

American and 

Latino 
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1¢ excise 
tax on soft 

drinks 

Eliminate 
taxes on 
low-cal 
drinks & 
water 

Past Efforts: New York City 
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NYC.gov 

Prevent 145,000 

new cases of 

adult obesity 

Cut calories by 

 366 million per day 

Earn $937 million 

in one year 
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Opposing Arguments 
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Yale Rudd Center for Food Policy & Obesity 

SSB Taxes will hurt low-income and minority communities. 

SSB taxes restrict personal choice. 

Staying healthy and preventing obesity personal responsibility, not 
the responsibility of the government. 

The beverage industry is part of the solution, not the problem. 

SSBs cannot be blamed for rising obesity rates. 
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Advocating for SSB Taxes 
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American Public Health Association 

Pools 
resources 
to benefit 

all of 
society 

Revenue can 
fund nutrition & 
obesity 
interventions 

Raises 
funds for 
local & 
state 

budgets 

Up to $39 
billion in three 

years 

Prevents 
harm & 

promotes 
social 
justice 

For children, 
low-income, 
& minority 
communities 
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Dr. Maya Rockeymoore 

President and CEO 
 

THANK YOU. 

twitter.com/mayarockeymoore 

huffingtonpost.com/dr-maya-rockeymoore 

weactradio.com/pivot-point-with-maya-rockeymoore 
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Making policy work for people and their environments. 
 

1300 L Street, NW Suite 975 

Washington, DC 20005 

www.globalpolicysolutions.org 

@policysolutions 

facebook.com/globalpolicysolutions 


