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Outline 

• Weight of the Nation and Accelerating Progress 
in Obesity Prevention 
– Local Release  
– Weight of Hawaii Symposium 
– Weight of the State insert 

• Sugary Drinks 
– Joint Press Conference with AHA 
– Soda-Free Summer with C &C Parks and Rec 
– Rethink Your Drink Campaign Launch 

• Olelo Community Television Activities 
 



Weight of the Nation  
and  

Accelerating Progress in Obesity 
Prevention 



May 2012 

 



May 2012 





WOTN/APOP Release 

• Aired seven times on three television 
networks, generating an estimated $24,096 in 
calculated publicity value   

– "Top Story" by KITV-4's Paula Akana) 

– Front page article in Star Advertiser 

• Aired WOTN on the 4 community access TV 
stations statewide 



June 2012 



Weight of Hawaii Symposium 

• 100+ obesity experts, elected officials, 
businesses and community stakeholders 

• Highlighted potential policy changes around 
obesity  

• IOM experts shared APOP recommendations 

• Local expert panel 

• Served as the launch of the Childhood Obesity 
Prevention Taskforce (SB 2779; Act 269) 





 



 



 



 



 



Weight of Hawaii Symposium 

• Aired three times on three television 
networks, generating $10,866 in calculated 
publicity value 

• Article in Tribune-Herald 

• More than that…jumpstarted the “policy 
buzz” around obesity prevention 

 



September 2012 



Weight of the State insert 

• 16-page insert 

• Honolulu and Hawaii Business magazines 

• Overview of Weight of Hawaii 
symposium  

• Examples of partners’ model programs 

• Combined readership of over 200,000 

• Distribution: 50,000 copies of magazines 
plus an additional 5,000 overprints 

 



Sugary Drinks 



March 2012 

• Joint press release, press conference with 
American Heart Association (AHA)  

• Highlighted national release of an AHA study  

– 20% increase in coronary heart disease among 
men as a result of drinking one 12-ounce sugar-
sweetened beverage per day 



 



AHA Joint Release 

• Aired five times on two television networks, 
generating an estimated $14,697 in calculated 
publicity value 

• Three print stories 

 



June 2012 

• Joint press release and press conference 
with C&C Parks and Recreation  

• Promoted new vending machine policy  

• Eliminated soda and sugar-added juice 
from all facilities 

• Promoted Summer Fun Program’s "Soda 
Free Summer" Campaign 
• Developed pledge for 9,000+ youth 

• Abstained from sugary drinks for 7 weeks 

 



 



 



 



 



Soda-Free Summer 

• Aired eleven times on three television 
networks, generating an estimated $40,659 in 
calculated publicity value.  

• One story in Star Advertiser 



February 2013 

• Rethink Your Drink campaign launch 

• Student advisors from Island Pacific Academy 

–Helped shape campaign 

–Answered questions from Gov. Abercrombie 
and Director Fuddy 

• Why they participated 

• Significance of message 

• Impact of ads among youth 
 







Rethink Your Drink Campaign Launch 

• Aired four times on two television networks 
(calculated publicity value unknown) 

• Print story in Star Advertiser 

• Aired on NPR 



Olelo Community Television 



Olelo Activities 

• Olelo Youth Exchange “Start Living Healthy” 
Ads 

• DOH series: “Foundations for Healthy 
Generations” 

• FREE training and rental of equipment…film it 
yourself and Olelo will air it 

 



 



 



In Summary... 

• Capitalize on national (or local) events 

• Piggyback…Keep the momentum going! 

• Partner, partner, PARTNER 

• Use free/cheap resources 



Mahalo! 

bronwyn.sinclair@doh.hawaii.gov 


